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Opportunitiesfor Cooperation with APW.International,

Exportersoef Australian Boutigue \Wines




Background of
APW International APWIE [ &4

INTRODUCTION 4144

APW International Pty Ltd was established in early 2004 and engaged two key people previously employed by
Australian Prestige Wines Pty Ltd. APW International has the specific aim of catering to the growing international
interest in quality Australian wines. 7y 32 120044F, i KA W Prestige ti 44 1 2 & iR P1 44 1 A S o 4
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Further, a separate arrangement has been formed between the company and the Pfeiffer family to produce
affordable Australian Wine to match with our many and varied premium products. This wine is released under the
%Jstralian Legend brand. ffiJ5, /A7 5PfeifferZ i &E, Bt ] 5 R Ak 22 e i LA 1K K AL “Legend “fi %
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There are nearly 2000 wine makers in Australia, but just three very large companies account for almost 85% of
the total wine production. Many of the high quality, smaller, wineries haven‘t come to the attention of even
knowledgeable international wine consumers: they haven't been large enough to provide the time or resources to
develop and support an overseas market. XAV AT 20005 i 437 FEA 2w, i H P i) = R Bk 4l 7 1 2 17
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To provide this exposure APW International has set up a consolidation and merchandising infrastructure whereby
the market development and marketing servicing costs for more than 30 small to medium sized winemakers are
pooled in one house (in a manner similar to the negociants of France). 24 T S if A 2 e 137, APWIE Pris
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In addition, APW International produces its own label providing consistent styles which we know suit the
requirements of particular markets. These can be made available under our own proprietary labels or under a
packaging chosen by, or designed especially for, our clients. APWIE fxt[ml i B i, w2 A m iida
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The launch of the Australian Legend label through this arrangement has meant our distributors now have access
to affordable everyday drinking styles of the Australian classic grapes Shiraz and Chardonnay. These wines are
currently sold in Ireland, England, Taiwan and Canada. "Legend® it I3k H A AT 1 % 7 S it 173845 R I
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IThe Persennel Supperting Tthe Chinese Agent
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APW is working with AUSTRADE in Chinaito secure along term stable and mutually’ profitable.
association with a “key partner” in the growm g and dynamic Chinese wine market. AP\NI 175
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APW' International has two key personnel who will guide, monitor and suppoert our asseciiation
with anew agent and distributor in Seuthern China
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Russell Badham is C.E.O: of APW: International and has nearly 201years hands onjexperience
exporting wine to the region. In this and former positions he has everseen the sales and

marketing efforts in Hong Kong, Malaysia, Singapere, Thalland and Tawan.as well asbeing
active in Canada, Ireland’, Germany and the United Kingdom.
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Alison Jongebloed is the Export Manager for APW: International and has been involved in all
facets of wine export from Australiafor more than 10 years. Before this Alison spent more
than a decade in administration, sales and marketing with the Penfold’ s Wine Company.
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> APWI will provide consolidation and specialist packing of shipments
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» APWI will provide Freight and Marine Insurance if required
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ARYAIRtErnational believes that manket support is absolutely: vitall to
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pieine oo terim and sustainakle business. Asisuch a “sale” or shipment
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i BYIRwillfmoenitor/ supply and update Show results, press articles and other
milreiparty testimonials for all products
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» APWI willl participate in Wine Shows and Promotions by agreement with the
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> APWI will provide samples and point of sale material as agreed
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*Training| Service sz kZs

APW: believes acritical part of the market support side of our role Is staff
and customer training and education.
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APWIFwillmake regular “in market™ visits by Senier personnél fior
PUrpPoses of stafifi training and product awareness
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APWI will' conduct trade and mediatastings and seminars by agreement
with the Agent /Distributor
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APWI will schedule market visits by key winemakers from within the
portfolioefor staff training and industry support services
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Proeduct Selectioni/ Portliolio Development
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APW: International has aready advised potential clients of the availability eff products from
witthiiniour peritfiolio.
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We have indiicated that Australian Legend, Hoggies, Hopwood and the Bidgeehong labels
coulldifiorm core brandsiinithe range. To these we can add'Laughing Kangareo;, Sidlow:
Estate; Gregory: Lyn and many. other |abels in our“ affiordalble” class ofi wines.
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\We have many other wines in the medium to premium price points whichwill be made

availablie on reguest and which would add further diversity and quality to a prospective
distributors Australian poritfelio.
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We stand ready to work with potential agents/ distributors to develop a balanced Australian
selection of wines:; Balanced in price, style and regional characteristics.
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Summary & %

APW: International isa“ One Stop Shep” for Australian Wines
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We supply wines from almost every major region, with every grape varietal and %rice point represented
within our poertfelio F il LS Ay &m 25 2a 8= DX . ARl 2 i AR R 4 ar A T 2
\We organise all compliance issues, consolidation and shipping from Australia
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\We undertake training; education and in market support for our International Agents
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APW: International iscommitted to partnershipsfor the longterm
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We work with our Suppliers to bring the best quality at the best j|c:)rices to the export market place. We are
partners to our Suppliers. Hdl 1L B Bz i TR A T L A0 B AT B R A Zei e i . 2l
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\Wework with our Agents to maximise their sales and market place acceptance. They teo are our partners.
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We are brand builders, (rather than wine merchants), working at al stages of the supply / distribution chain

to effect long term partnerships in market devel opment.
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CONTACT Bz 2

Office & Sales Centre:

Unit 12 /306 Albert Street
Brunswick Victoria 3056
Austraia
Tel: 61 3 9380 8699
Fax: 61 3 9380 8101
Emall: info@apw.com.au
Australian Office. ABN 37 105 603 665
IVlanagement

Chiel Executive:  Mr. Russell Badham rbadham@apw.com.au
Executive Officer:-Mrs. Alison Jongebloed alison@apw.com.au
Europe Office: Mr. Martin Moran M.\W. apw@winerepublic.com
Bankers: Bendigo Bank Limited, Fountain Gate, Bendigo, Victoria 3550
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